




          Tourism Development continued
�‡ Hosted and attended the second annual �1�H�Z���<�R�U�N���&�L�W�\ client 
event and sales mission in partnership with the Calgary Telus 
�&�R�Q�Y�H�Q�W�L�R�Q���&�H�Q�W�U�H���-�X�Q�H���������������7�K�L�V���H�Y�H�Q�W���D�W�W�U�D�F�W�H�G���������F�O�L�H�Q�W�V��
and guests including BI Worldwide, Conference Direct and 
�7�U�D�Y�H�O�R�F�L�W�\�����7�K�H���P�L�V�V�L�R�Q���U�H�V�X�O�W�H�G���L�Q���R�Q�H���O�H�D�G�����%�D�\�H�U���+�H�D�O�W�K���&�D�U�H��
will become a client in 2012.    

�‡ Attended �$�P�H�U�L�F�D�Q���6�R�F�L�H�W�\���R�I���$�V�V�R�F�L�D�W�L�R�Q���(�[�H�F�X�W�L�Y�H�V 
�6�S�U�L�Q�J�W�L�P�H���L�Q���W�K�H���3�D�U�N���7�U�D�G�H���6�K�R�Z���L�Q���:�D�V�K�L�Q�J�W�R�Q�����'�&���0�D�\��������
���������7�K�L�V���F�R�Q�I�H�U�H�Q�F�H���K�D�G���R�Y�H�U���������������8���6�����H�[�H�F�X�W�L�Y�H�V���L�Q���D�W�W�H�Q�G�D�Q�F�H���� 

�‡ Attended the �&�D�Q�D�G�L�D�Q���7�R�X�U�L�V�P���&�R�P�P�L�V�V�L�R�Q�·�V���/�L�Y�H���&�D�Q�D�G�D 
�H�Y�H�Q�W���L�Q���6�H�D�W�W�O�H�����:�$���-�X�Q�H���������7�K�L�V���H�Y�H�Q�W���K�D�G���R�Y�H�U�����������P�H�H�W�L�Q�J��
planners in attendance.

�‡ Attended �$�V�V�R�F�L�D�W�L�R�Q���:�H�H�N�������������L�Q���&�K�L�F�D�J�R���-�X�Q�H�����������������0�H�W��
�Z�L�W�K�����������P�H�H�W�L�Q�J���S�O�D�Q�Q�H�U�V���W�K�U�R�X�J�K�R�X�W���W�K�H���Z�H�H�N��

�‡ Hosted the �$�Q�Q�X�D�O���6�X�S�H�U���6�X�P�P�H�U���6�R�O�V�W�L�F�H���6�L�W�H���9�L�V�L�W 
�)�D�P�L�O�L�D�U�L�]�D�W�L�R�Q���7�R�X�U���-�X�Q�H�����������������7�K�L�V���N�H�\���H�Y�H�Q�W���D�W�W�U�D�F�W�H�G��������
clients from across Canada and the US. The mission resulted in 
�À�Y�H���O�H�D�G�V���Y�D�O�X�H�G���D�W���R�Y�H�U���������P�L�O�O�L�R�Q���I�R�U���\�H�D�U�V���U�D�Q�J�L�Q�J���I�U�R�P������������
to 2017.  

Event Attraction
�‡��Submitted �������E�L�G�V�����F�R�Q�À�U�P�H�G���V�L�[���H�Y�H�Q�W���E�R�R�N�L�Q�J�V�����������������U�R�R�P��
�Q�L�J�K�W�V���D�Q�G���K�R�V�W�H�G���À�Y�H���V�L�W�H���Y�L�V�L�W�V��

�‡ Attended the �&�D�Q�D�G�L�D�Q���6�S�R�U�W���7�R�X�U�L�V�P���$�O�O�L�D�Q�F�H���F�R�Q�J�U�H�V�V (CSTA) 
�L�Q���7�R�U�R�Q�W�R���$�S�U�L�O�����������������7�K�L�V���F�R�Q�J�U�H�V�V���S�U�R�P�R�W�H�G���(�G�P�R�Q�W�R�Q���D�V���D��
�K�R�V�W���F�L�W�\���W�R���Q�D�W�L�R�Q�D�O���V�S�R�U�W���R�U�J�D�Q�L�]�D�W�L�R�Q�V���D�Q�G���(�G�P�R�Q�W�R�Q���7�R�X�U�L�V�P��
represented the CSTA as a member of the board.  

�‡��Edmonton Events International (EEI) partnered with the City of 
Edmonton to sponsor and attend the �����������6�S�R�U�W�D�F�F�R�U�G���&�R�Q�I�H�U�H�Q�F�H 
�L�Q���'�X�E�D�L�����8�$�(���$�S�U�L�O�����������������7�K�H���F�R�Q�Y�H�Q�W�L�R�Q���U�H�V�X�O�W�H�G���L�Q���W�K�U�H�H���O�H�D�G�V��
�D�Q�G���D���F�R�Q�V�X�O�W�L�Q�J���À�U�P���Z�D�V���F�K�R�V�H�Q���W�R���G�H�Y�H�O�R�S���(�(�,���D�Q�G���W�K�H���&�L�W�\���R�I��
Edmonton’s hosting strategy.

�‡���+�R�V�W�H�G���W�K�U�H�H���V�S�R�U�W���F�O�L�H�Q�W�V���I�U�R�P���&�D�Q�D�G�D���%�D�V�N�H�W�E�D�O�O�����6�Z�L�P�P�L�Q�J��
Canada and Golf Canada on the �6�X�S�H�U���6�X�P�P�H�U���6�S�R�U�W�V���)�D�P June 
����������������

�‡���6�X�E�P�L�W�W�H�G���D���E�L�G���W�R���K�R�V�W���W�K�H���������������������������������������R�U�������������&�1���&�D�Q�D�G�L�D�Q��
�:�R�P�H�Q�·�V���2�S�H�Q���*�R�O�I���&�K�D�P�S�L�R�Q�V�K�L�S��

�‡���6�X�E�P�L�W�W�H�G���D���S�U�H�O�L�P�L�Q�D�U�\���E�L�G���S�D�F�N�D�J�H���W�R���W�K�H���,�Q�G�L�J�H�Q�R�X�V���6�S�R�U�W��
Council of Alberta for the �1�R�U�W�K���$�P�H�U�L�F�D�Q���,�Q�G�L�J�H�Q�R�X�V���*�D�P�H�V����������. 

Leisure Travel
�‡ Participated in the �&�D�Q�D�G�L�D�Q���7�R�X�U�L�V�P���&�R�P�P�L�V�V�L�R�Q���&�K�L�Q�D��
�6�K�R�Z�F�D�V�H in China to promote Edmonton/Canada and China 
signing the Approved Destination Status (ADS) agreement April 
���������������&�K�L�Q�D���V�H�D�O�H�G���W�K�H���$�'�6���D�J�U�H�H�P�H�Q�W���I�R�U���&�D�Q�D�G�D���-�X�Q�H�����������7�K�H�U�H��
�Z�H�U�H���������S�U�H���V�F�K�H�G�X�O�H�G���D�S�S�R�L�Q�W�P�H�Q�W�V���D�W�W�H�Q�G�H�G���G�X�U�L�Q�J���W�K�H���À�Y�H��
days.  

�‡ Partnered with AAA Southern California to promote the Honda 
Indy Edmonton at the �/�R�Q�J���%�H�D�F�K���*�U�D�Q�G���3�U�L�[ in Long Beach, 
�&�$���$�S�U�L�O�����������������(�G�P�R�Q�W�R�Q���7�R�X�U�L�V�P�·�V���E�R�R�W�K���D�O�O�R�Z�H�G���I�R�U���L�Q�F�U�H�D�V�H�G��
awareness for the Edmonton Indy in the Southern California 
�P�D�U�N�H�W�����0�R�U�H���W�K�D�Q�������������������E�U�R�F�K�X�U�H�V���Z�H�U�H���G�L�V�W�U�L�E�X�W�H�G��

�‡ Participated in the �5�H�Q�G�H�]���Y�R�X�V���&�D�Q�D�G�D���0�D�U�N�H�W�S�O�D�F�H in 
�:�L�Q�Q�L�S�H�J���0�D�\���������������(�G�P�R�Q�W�R�Q���7�R�X�U�L�V�P���S�D�U�W�L�F�L�S�D�W�H�G���L�Q���R�Q�H���H�Y�H�Q�W��
�V�S�R�Q�V�R�U�V�K�L�S���D�Q�G���P�H�H�W�L�Q�J�V���Z�H�U�H���V�H�W���X�S���Z�L�W�K���������E�X�\�H�U�V�����$�V���D���U�H�V�X�O�W��
�R�I���W�K�L�V���P�D�U�N�H�W�S�O�D�F�H�����(�G�P�R�Q�W�R�Q���Z�L�O�O���E�H���W�K�H���K�R�V�W���F�L�W�\���R�I���5�H�Q�G�H�]��
vous 2012.

�‡ Partnered with West Edmonton Mall and Fantasyland Hotel 
to sponsor the �7�D�N�L�Q�J���&�D�U�H���R�I���%�X�V�L�Q�H�V�V���H�Y�H�Q�W���D�W���5�H�Q�G�H�]��
vous Canada.  Approximately 700 people attended this event. 
Edmonton Tourism will continue the sponsorship in 2011 in 
Quebec City.

�‡ Partnered with Tourism Jasper for the �&�K�L�Q�D���7�H�D�P���$�O�E�H�U�W�D��
�6�D�O�H�V���0�L�V�V�L�R�Q and agent training in Beijing, Shanghai and 
�*�X�D�Q�J�]�K�R�X�����&�K�L�Q�D�����W�R���S�U�R�P�R�W�H���W�K�H���V�L�J�Q�L�Q�J���R�I���W�K�H���$�'�6���D�J�U�H�H�P�H�Q�W��
�0�D�\�����������������7�K�H�U�H���Z�H�U�H���������S�U�H���V�F�K�H�G�X�O�H�G���D�S�S�R�L�Q�W�P�H�Q�W�V���D�W�W�H�Q�G�H�G��
�G�X�U�L�Q�J���W�K�H���À�Y�H���G�D�\�V������

Film Commission
�‡���6�S�R�Q�V�R�U�H�G�����S�U�H�V�H�Q�W�H�G���D�Q�G���W�R�R�N���S�D�U�W���D�V���D�F�W�L�Y�H���S�O�D�Q�Q�L�Q�J��
committee member for the �$�O�E�H�U�W�D���0�R�W�L�R�Q���3�L�F�W�X�U�H���,�Q�G�X�V�W�U�\��
�$�V�V�R�F�L�D�W�L�R�Q�·�V�������������5�R�V�L�H���$�Z�D�U�G�V May 15.

�‡ Attended the �$�O�E�H�U�W�D���)�L�O�P�������'���F�R�Q�I�H�U�H�Q�F�H to get familiar with 
�����'���W�H�F�K�Q�R�O�R�J�\�����H�T�X�L�S�P�H�Q�W���D�Q�G���W�K�H���L�Q�G�X�V�W�U�\���I�R�U�H�F�D�V�W���-�X�Q�H��������������

�‡ Sponsored the �%�D�Q�I�I���:�R�U�O�G���7�H�O�H�Y�L�V�L�R�Q���)�H�V�W�L�Y�D�O to promote 
�(�G�P�R�Q�W�R�Q���W�R���Q�D�W�L�R�Q�D�O���D�Q�G���L�Q�W�H�U�Q�D�W�L�R�Q�D�O���D�X�G�L�H�Q�F�H�V���-�X�Q�H����������

�‡ Active member of the �$�O�E�H�U�W�D���)�L�O�P���$�G�Y�L�V�R�U�\���&�R�P�P�L�W�W�H�H, 
which recommends changes to the provincial government’s 
incentive program, now called the Alberta Media Fund. 

�‡���3�U�R�M�H�F�W���O�H�D�G���L�Q���À�Q�G�L�Q�J���(�G�P�R�Q�W�R�Q�·�V���U�R�O�H���L�Q���W�K�H���$�O�E�H�U�W�D��
�&�U�H�D�W�L�Y�H���+�X�E (proposed) studio development in Calgary. 

Edmonton Economic Development Corp.
3rd Floor, World Trade Centre Edmonton
�0�0�0�'���A�X�j�g�\�i���8�m�\�e�l�\
�<�[�d�f�e�k�f�e�#���8�c�Y�\�i�k�X�#���:�X�e�X�[�X���K�,�A���(�G�c
���.�/�'� ���+�)�+�$�0�(�0�(���f�i���(�$�/�'�'�$�-�-�(�$�-�0�-�,
info@edmonton.com
www.edmonton.com/eedc

�(�(�'�&���L�V���D���Q�R�W���I�R�U���S�U�R�À�W���F�R�P�S�D�Q�\���R�Z�Q�H�G���E�\���W�K�H���&�L�W�\���R�I���(�G�P�R�Q�W�R�Q���W�K�D�W���L�V���U�H�V�S�R�Q�V�L�E�O�H���I�R�U��
�U�H�J�L�R�Q�D�O���H�F�R�Q�R�P�L�F���G�H�Y�H�O�R�S�P�H�Q�W���D�Q�G���U�H�J�L�R�Q�D�O���W�R�X�U�L�V�P���P�D�U�N�H�W�L�Q�J���D�V���Z�H�O�O���D�V���P�D�Q�D�J�H�P�H�Q�W��
�R�I���W�K�H���6�K�D�Z���&�R�Q�I�H�U�H�Q�F�H���&�H�Q�W�U�H���D�Q�G���(�G�P�R�Q�W�R�Q���5�H�V�H�D�U�F�K���3�D�U�N�����7�K�L�V���U�H�S�R�U�W���L�V���S�U�R�G�X�F�H�G��
�T�X�D�U�W�H�U�O�\���W�R���X�S�G�D�W�H���*�U�H�D�W�H�U���(�G�P�R�Q�W�R�Q�·�V���E�X�V�L�Q�H�V�V���F�R�P�P�X�Q�L�W�\���R�Q���(�(�'�&�·�V���N�H�\���L�Q�L�W�L�D�W�L�Y�H�V��

EEDC was pleased to host two events on behalf of the �5�H�J�L�R�Q�D�O��
�$�O�O�L�D�Q�F�H���� �7�K�H�� �À�U�V�W�� �7�H�F�6�H�F�W�R�U�� �(�Y�H�Q�W�� �Z�D�V�� �K�H�O�G�� �R�Q�� �-�X�Q�H�� ���� �W�R��
introduce early stage technology companies to venture capital 
�L�Q�Y�H�V�W�R�U�V���� �7�H�F�K�Q�R�O�R�J�\���$�G�Y�D�Q�F�H�P�H�Q�W�� �P�H�W�� �Z�L�W�K�� �W�R�S�� �L�Q�Á�X�H�Q�F�H�U�V�� �L�Q��
Edmonton’s thriving IT community June 3, which will review the 
Regional Alliance programs to reduce overlaps and identify gaps. 
The ERP expansion study is still in process and is on schedule and 
within budget.

�(�(�'�&���F�R�Q�W�L�Q�X�H�V���W�R���Z�R�U�N���Z�L�W�K���W�K�H���(�G�P�R�Q�W�R�Q���(�;�3�2�������������R�U�J�D�Q�L�]�D�W�L�R�Q��
to increase awareness and support for the bid across the province’s 
corporate communities. EEDC is strategically focused on international 
event attraction. Championing EXPO 2017 in Edmonton will create 
global appeal and awareness of the region as well as leaving behind 
a great legacy. 

�<�[�d�f�e�k�f�e���I�\�j�\�X�i�Z�_���G�X�i�b

�<�O�G�F���)�'�(�.


